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NB. Arrows indicate stage at
which influencer is important.
The thickness of the arrow
indicates relative importance.
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Market Size and Potential/Segmentation

Customer Needs, Behaviour and Attitudes

Packaging
Product Profile Assessment

Trademark Research

Product Positioning

Pricing Research

Primary Secondary

STRATEGIC

Detail aid/Ad Testing

Sales Force Objectives

Communication and Tracking Research

Life Cycle Management

TACTICAL

Competitive AnalysisCompetitive Analysis

Market ForecastingMarket Forecasting
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NB. Arrows indicate stage at
which influencer is important.
The thickness of the arrow
indicates relative importance.
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